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In January, Chris Panfil, Vice President and Director of Planning + Urban
Design at WATG Singapore, participated in the Urban Land Institute

Philippines’ Emerging Trends in Real Estate® Asia Pacific 2021 meeting.
Tourism trends impacting the region today, and their implication on the

future of hospitality and real estate design, is a topic that WATG continuously
researches and monitors. In this document, Chris and Guy Cooke of our
Strategy team outline five key trends to watch in 2021.
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A member of WATG's Board of Directors, Chris's professional
experience exceeds 25 years and includes master planning
and urban design work for new communities, resort towns
and villages, as well as planning strategies for cultural tourism
destinations and regional development initiatives. He has
worked throughout Asia, Europe, the Middle East, North and
East Africa, and Latin America.
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Guy Cooke heads up the Strategy Division in WATG's
Singapore office. He has worked globally on an extensive
array of projects, with a focus on market analysis,
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He is an avid follower of lifestyle and sector trends which he
always looks to incorporate into creative client solutions.
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1. CONSCIOUS TRAVEL

Global tourism hit a record 1.5 billion arrivals in 2019. In a
post-Covid world it is forecasted that eco-friendlier travel
will become increasingly prioritized, as many travelers
believe climate change will influence their destination
decisions over the next five to ten years. Going forward
you can expect an upper limit of annual trips; alternative
modes of travel; and travelers will expect tour operators,
even hotels, to help with carbon offsets.

L S

2. PARTICIPATORY TRAVEL
TR

= —————

1

Travelers are inc

activities that
with a desire t 3 - GW @

Found”, offering the chance to lez

and traditions, an e
long researc ‘ N
microplastic

<R,

~ As volunteering trlps grow in popularlty, hotels ar‘[d“"* N
'operators are taking note. Mény are mcorporatmg#s : %Q
good! activities, community outreach and charity into t
business models. For example, Six Senses.Yao Noi offers
volunteermg opportunltles @B‘t’b as, teaching.at a local
school. -

L 4

Howevek, ,‘,s‘orﬁe‘traditiohally successful ,attrra\ctionSEdo not
fit into this growing trend and have seen anegative impact
: ,ndance due to their lack of eco credentials, animal

are ‘concerns, and other similarly topical agendas 3

/




e
4

As toﬁriﬁcrowding increasingly influences travelers’
choices, a destination’s success can no longer be judged
by arrival statistics - the focus wiII“d to shift to an
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For additional information please contact:

Chris Panfil - cpanfil@watg.com

Guy Cooke - gcooke@watg.com



