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DERMODY PROPERTIES
Clearly defined markets and property =
types leads developer's strategy ¢
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GUTIERREZ COMPANY
Local knowledge produces
new office building
designed to meet needs.,
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Within just a few short years, Wimberly Interiors has become one of the
most sought-after design studios for the hospitality industry, particularly
four. and five-star hotel brands.

“Although we are a young brand, we have assembled a talented group of
people who have mone than 30 years of experience in the hospitality in-
dustry having worked with established, successful interior design firms,*
says Margaret McMahon, Senior Vice President and Managing Director.

Wimberly Interiors was formed in 2011 as part of WATG, an interna-
tionally-renowned design firm specializing in the leisure and hospitality
fickds. WATG is highly acclaimed for excellence in design and creativity
and producing award-winning designs that consistently rank among the
top in the world by the most discemning travelers.

"The work is considercd top-quality relative to hotel and resort dasign
in particular,” says Bradford McMamee, Seniar Vice President of WATG.
"Our humble beginnings have led to a M0wvear legacy of designing ho-
tels and resorts around the globe. It has now expanded into a much
greater diversity of buildings—not just hospitality but also residential,
commercial and urban mixed-use as well.”

INTERIORS THAT PRESERVE HISTORY

Wimberly Interiors has become equally respected, offering services such
as facilities programming, interior architecture, value engineering, in-
stallation, procurement management, design documentation and maore,

As part of its process, the team at Wimberdy Interiors examings how
the client and the proparty are tnang 1o connect with the surrounding
COMmmunity.

“We look at the market positioning and the brand messaging they are
trying to convey,” McMahon says. “We feel that we take a much more
intimate approach, asking bigger questions. It's not just about why, but
also when, how and for whom. "

Mmmriy lﬂtEF’lDI’S WATG In Maw York City, Wimberly Interigrs is working on the JW Marriott Essex
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House, an iconic hotel located on Central Park South.

"As Marriott goes through redefining what the W Mamriott brand 15 0
the context of New York, we are working with the ownerss to redefine
the DNA of the property,” McMahon says. “It is completely transforming
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it, from the guestroom comidors to a residential
approach in the guestrooms. We have curated
collections of artwork and furniture that reflect
the uptowm Manhattan location,”

GLOBAL SUCCESS

Crwer the past 10 years, WATG and Wimberly
Interiors have competed intermationally, and
mast of their current projects are oulside the
United States. In Xi'an, China, the company is
working on the Bitz-Carlton and Retail Complex,
which will serve as a new landmark for a city that
served as the terminus of the Silk Road more
than 2,000 years ago

The project has three components: a lusury ho-
tel, frve residential luxury apariment towers and

a large retail shopping center.

“its in a district just outside the historical city
conter of a developing area,” McNamee says
“All threw [components] are nterrelated and de-
signed 1o be compatible in ferms of function,
architectural character, materials and overall de-

sign elements.”

Ki'an, home to a rapidly growing area of the
country, has experienced a great deal of growth
in recent years in residences, new Dusinessos
and commercial development. The five-star
Ritz-Cariton hotel will meet the high demand for

these types of developments in the region.

"Qur client has intended this project to be the
mest luxunous development within the city of
Xi'an, which s r.,1l:_z-:d|:,r :..j:chlng up o thie devel-
opment of cities ke Beijing and Shanghai,” Me-
Mamee says. "Its a major destination for tourists
because of some of the historical elements of
thie city.”

According to McMamee, WATG i well posi-
tioned to meet the unigue needs of developers
and clants in the Asian market.

"Communication is important, as 15 knowing the
expectations of our clients and making sure
both parties agree and understand what &5 be-
ing designed and delivered,”™ he says, "We also
must work with multiple design consultants from
many different places around the world. There
i5 a lot of communication and coordination in-

vaolved, which can be challenging at times.”

ALLINCLUSIVE DESIGMNS

In most of the projects, WATG and Wimberly
Interiors attempt to oreate sustainable designs
that contribute to greater energy efficiency for
hotel assets

"We really look a1 each project in terms of how
wo can reduce our carben footprint, embrace
sustainable practices, and create a richor ox-
perience for the hotel guest. Its not just about
attaining LEED® certification,” McMahon says.
“It’s taking it much further down the road.”

In the future, Wimberly Interiors would like to
continue 1o grow, bul do o0 in & sustainable
manner that makes sense for the company,

"We are ahvays looking at growth, but we want to
be extramely strategic in how we do that,” Me-
Mahon says, "We have a small team in Dubai
right now, and we see potentially growing that
to serve our clients in the Middle East. We want
to make sure that we don’t just react to the mar-

ket and remain client-centered.”

According 1o McNamee, the fulure growth of
WATG and Wimnberly Intenors will be tied to the
teams’ ability 1o think halistically about designs
and devalopments

"We need to make sure that our designs exceed
the expectations of our chients and the end users
and consumers who are expensnoe and enjoy-
ing the development,” he says. L)
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